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Goals of Testing

• Increase our understanding of the user’s ability to navigate the site.  

• Gain insights on how a user would place an order. 

• Evaluate the user’s understanding of the site’s content. 

Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations
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Methods Used to Test

Heurtisic Analysis Usabilty & Remote Tests Affinty Diagraming

This method discovers usability 
problems when user functions 
are done against a set of 
predetermined metrics

After the Useabilty & Remote testing, the 
data gained from those tests are 
clustered into groups with a common 
idea or thought

After some initial problems are found in 
the Heuristic Analysis, users are 
interviewed and given a few tasks to 
accomplish on the site. 

Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations
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Goals, Methods & Main Findings 

What worked for the Users

• email confirmations validated the purchase.  

• Testimonials validated the authenticity of  
the site. 

• Thought the navigation and selecting of food 
in their respective menus was easy.

Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

• Most visitors didn’t understand the purpose of 
the website.  

• First time users were confused about where to 
log in to order food. 

• The when and where the food would be 
delivered was problematic and confusing. 

• Selecting and ordering food caused frustration 
for users.

Problems Users found

Main Findings
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• No quick indication of food delivery service on 
home page. Users have to dig to find out what 
the site is about. 

• The headline “Stay in the Zone” didn’t 
resonate with visitors or give them any 
context of what the site is about. 

• Is confused and thinks that this site is for 
business because of the link at the top that 
says "for business”.

Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Severity: High

Most visitors did not understand 
the purpose of the website

• Assumed that they sign a contract for this service.
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Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Challenge Recommendation

• No quick indication of food delivery service. 

• The headline “Stay in the Zone” doesn’t give 
context of what the site is about. 

• Confusion over whether this  site is for 
business or consumers.

• Breakout the three main users into tabs 
(Employees, Business owners and 
Restaurant owners). 

• Give more prominence to the purpose of the 
site to a first time user.

Employees Businesses Restaurants

Foodsby is a network of premire office buildings and restaurants,
making lunch easy and convienent for business professionals

SIGN UP
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• 6 out of 11 users were unsure of where to 
order food on the homepage. Since the only 
open field to enter data was the location field, 
users were unsure if that was where they 
should begin to find the ordering section. 

• Users tried to scroll down and click on 
restaurant icons at the bottom to browse the 
food options. 

• The language on the website was not a clear 
indication of where to go.

Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

• Wanted to see what food she could order on 
first pass of site. 

• Users didn’t like giving out their information to 
see what was on the menus.  

• Would expect to see food options first before 
looking for their building.

Severity: Low

First time users were confused about 
where to log in to order food
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Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Challenge Recommendation

• Logging in was unclear to first time users. 

• Users thought that logos were clickable 
links. 

• Language was unclear of where to go. 

“I want info from them,  
before I give them my info”

“I think you start by putting in  
your address in the search bar?”

“Maybe you could start by choosing the type 
of food instead of entering your address?”

• Add a clear sign up button for the first time 
user to create an account. 

• Grey out the logos so that they look more 
like graphics or partners, rather than 
clickable links.

Employees Businesses Restaurants

Foodsby is a network of premire office buildings and restaurants,
making lunch easy and convienent for business professionals

SIGN UP
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Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

• Users wanted a better explanation of what 
days are offered/when can you order food. 
Would have made the ordering process much 
easier for them. 

• 8 out of 11 users wanted the flexibility to 
choose the a time of delivery or have more 
options for a set time for delivery. 

• The set pick up locations were perplexing to 
users. They expected the delivery location to 
be at their lobby.

• Users were not clear whether a delivery 
notification would be sent and where it would 
come from: Text or email?

Severity: High

The when/where delivery of the food 
was problematic and confusing
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Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Challenge Recommendation

• A better explanation of when and where to 
expect the delivery of food.

“From the homepage I would expect 
foodsby to deliver it when I want it to.”

• Use coach marks to help the first time user understand 
how the site works and set the user’s expectations. 

• When the user creates an account, let them choose 
what method of communication they would like to 
receive a notice: text or email.

“I would prefer to be able to edit the delivery time throughout the whole process. If the 
time is fixed and it's the only option, I need to know that before the final checkout time.”

Here’s where you will 
find:

• Where your order will 
be delivered

• Where in the building 
you can pickup your 
order

• Your credits earned

This is where your 
order will be delivered 
and where at that 
location you will be 
able to pick it up.

11



Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

• The limited number of restaurant option once 
the user logs in didn’t meet user’s 
expectations of the offerings/partnerships on 
the home page. 

• The was no filter for food options for users 
with dietary restrictions. 

• Menu structure/options was inconsistent and 
confused users (One sandwich options were 
“add mayo” and "no mayo”, which left the 
user to question if the sandwich originally 
came with mayo).

• One user was confused by the "doneness" 
choices of the veggie burger (Rare / Medium / 
Well Done). 

• A user suggested that they would like to see a 
+/- button to order multiples of the same items, 
for the times you are in an office and someone 
else would like to order the same lunch meal too. 

• User was challenged by having one option to 
choose from on a certain day, when the home 
page had a list (logo list) of places that they 
work with.

Severity: Medium

Selecting and ordering food 
caused frustration for users
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Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Challenge Recommendation

• The limited number of restaurant option 
once the user logs in didn’t meet user’s 
expectations  

• No filter for food options for users with 
dietary restrictions. 

• Menu structure/options was inconsistent 
and confused users

• Use coach marks to help the first time user understand 
how the site works and set the user’s expectations. 

• Add filters to the offering list for users with dietary 
restrictions. 

• Be consistent in the selection and the language used for 
the options

This is the listings of 
restaurants for this day; 
Everyday this list will 
feature different 
restaurant offerings.

Vegetarian

Gluten Free

Dairy Free
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Recommendation Summary

Goals, Methods & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Main Finding #1:  

Most visitors did not understand the purpose of the 
website 

• Breakout the three main users into tabs (Employees, 
Business owners and Restaurant owners). 

• Give more prominence to the purpose of the site to a first 
time user.

Employees Businesses Restaurants

Foodsby is a network of premire office buildings and restaurants,
making lunch easy and convienent for business professionals

SIGN UP

Employees Businesses Restaurants

Foodsby is a network of premire office buildings and restaurants,
making lunch easy and convienent for business professionals

SIGN UP

Main Finding #2:  

First time users were confused about where to log 
in to order food 

• Add a clear sign up button for the first time user to 
create an account. 

• Grey out the logos so that they look more like 
graphics or partners, rather than clickable links.
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Recommendation Summary

Goals of Testing & Main Findings Main Finding 1 Main Finding 2 Main Finding 3 Main Finding 4 Recommendations

Main Finding #3:  

The when/where delivery of the food was problematic and 
confusing 

• Use coach marks to help the first time user understand how the site 
works and set the user’s expectations. 

• When the user creates an account, let them choose what method 
of communication they would like to receive a notice: text or email.

Here’s where you will 
find:

• Where your order will 
be delivered

• Where in the building 
you can pickup your 
order

• Your credits earned

This is where your 
order will be delivered 
and where at that 
location you will be 
able to pick it up.

Main Finding #4:  

Selecting and ordering food caused frustration for users 

• Use coach marks to help the first time user understand how the site 
works and set the user’s expectations. 

• Add filters to the offering list for users with dietary restrictions. 

• Be consistent in the selection and the language used for the 
options

This is the listings of 
restaurants for this day; 
Everyday this list will 
feature different 
restaurant offerings.

Veg
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